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M.Com(New) Semester - 1 (CBCS) Examination
OCT/NOV-2024 (AS PER SYLLABUS YEAR JUNE-2018)
Marketing Management (Core)
Time: 2:30 Hours Marks: 70
Instructions:

1. All questions are compulsory.
2. Figures to the right indicate marks.
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Que.1 Explain meaning of Consumer behaviour and Consumer buying decision process and factors  (20)
affecting to consumer behaviour

OR
Que.l1 Write Notes in detail
(A) Marketing Mix (B) Modern marketing concepts
Que.2 Give the meaning of Product? Explain the Product classification and new product (20)
development
OR

Que.2 (A) Explain the Pricing strategies
(B) Give details Packaging and labelling

Que.3 What do you mean Distribution Middlemen? Different types of distribution middlemen and (15)
their functions

OR
Que.3 Write short Notes
(A) Types of wholesaling (B) Types of retailing
Que.4 Give the meaning of Promotion? Discuss in detail the Role of promotion in marketing. (15)
OR

Que.4 (A) Describe the Factors influencing promotion mix
(B) Explain the Developing advertising campaigns
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